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The MAP Fund - Franchise Owner Benefits

NATIONAL

Brand Website

Brand Website Optimization (Conversion Rate Optimization, Testing)
Brand Keyword Research (Content Calendar and Blog)

Brand Social Media (Automated Social Platform)

Brand Content Marketing (Triggered Email Campaigns)

Brand Digital Analytics

Brand Digital Standards and Compliance (ADA, CCPA, TCPA, Privacy)
Brand Persona Research

Brand Support Team

FRANCHISE OWNER

Franchise Owner Website
Franchise Owner Website Initial SEO Optimization

Franchise Owner Business Listings (Direct Publishing on 150+ Websites, Maps & Search
Engines)

Franchise Owner Digital Onboarding (New Franchise Locations, Transfers, and Terminations)
Franchise Owner Social Media Publishing Tool (SOCi)

Franchise Owner Digital Dashboards

Franchise Owner Printed & Digital Creative (XpressDocs & SOCI)

Local Marketing System



2020 Q2 Results

NOTE: Results reflect US & CAN Apr-June YOY.

Total Traffic +31%
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NOTE: Google Trends data for March indicated consumers were more inclined to research and
learn than to shop for a service at that time. In the second quarter, this trend shifted to conversion-
oriented keywords, indicating they are ready to book service. The highest trending keywords the
last week of June were “lawn care companies”, “landscaping services near me”, and “irrigation

companies near me”.

Organic Traffic ﬁ +55%
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Social Traffic ﬁ +83%
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Blog Trafﬁcﬁ +197%
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Send Questions to: round,

Natalie.Walker@NBLY.com

a heighborly company
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GO gle lawn care and maintenance services

2 n 2 o Qz Res u Its Gl Mews mages Shopping Maps More Settings Toaols
’ About 4,390,000 results (0.52 seconds) \

NOTE: Results reflect US & CAN Apr-June YOY. 50+ lawn care providers sooneors

TruGreen Lawn Care Clean Air Lawn Care The Grounds Guys of ...
4.0 kAo See reviews 4.5 %% dHd - See reviews 4.8 %k Jedk - See reviews
@ COOGLE GUARANTEED € COOGLE GUARANTEED

from Thumbtack

(913) 347-0220 - Closed now (913) 490-2148 - Open 24/7 (913) 242-1902 - Open now

Local Paid ﬁ +8% \ v,

. Lawn Care & Maintenance Expert - Call Us for Free Quote Today
Traffl C www.groundsguys.com/Residential/LawnMaintenance
‘Wi Exceed Expectations & Consistently Deliver Client Satisfaction!

° Lig d Experts - Adv d Equi t - Exceptional Service - Free Estimat
What Should OWnerS be dolnq? Ulp:l:'l:Pri:::T"g-GA;ul:i::ifC::el?rgz:tomicre;?e:r?:\:s-'-:rl'frecl"a[::ejsI;r-aAi?JJ'.Us

26,500 v Run LSAs (Local Service e RO

24,500 Advertising) CLICK HERE to S e

22,500 m 2020 ®) % Webster
learn more. Frendevoos QACUAbore @

20,500 m 2019 £

- v Ensure you r.F?PC budgets are -

16,500 at a Competltlve amount a”- The Grounds Guys of League City

4.8 % ¥ J k% (87) - Landscaper ® 0

Apr—June year to beat your Com petitors 4|05F|\x1235|l ~7 . WEBSITE DIRECTIONS
In summary, more franchise owners are v Open- Closes SPM - (832) 4775488

running PPC consistently in 02 Of thiS C?hS'der dISp|ay advert|5|ng tO A::CutAbove Gr?tlnlcli:are &
year, as compared to 2019. About 42% of drive more traffic to your
the brand is running a campaign, website o bieecses
compared to roughly 30% last year. Keep

H H _ Lawn & Bed Maintenance Services - The Grounds Guys
your Campalgns aCtlve year round at a https:/fwww.groundsguys.com/residential-services/lawn-bed-maintenance/ «

M H 1 fou deserve quality lawn and bed maintenance and landzczpe care for your money, and this is what we
Competltlve bUdget to recelve Optlmal ;'nvide atThiGr::nds SJys....Du't:ee speciﬂcIawncarepp'ng'ams:are ::Iesign:dto serve Gu'ur'Tiq.Je
reSUItS, domlnatlng your market. cliemts. .. Contact Our Residential Landzcaping and Lawn Care Service Professionals.

All information presented is intended for internal purposes only. Send Questions to: round,

©2020 The Grounds Guys, LLC. All Rights Reserved. Natalie.Walker@NBLY.com
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https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=n--vn-raaoq--v&user_no=-lao-loq-moo

2020 Q2 Results

NOTE: Results reflect US & CAN Apr-June YOY. LawnK.are

near Mew Lenox - Choose area

Joliet gatur;; Best Lawn =
Irgalls Park .al"E l-l'llﬂl'.l? L
We are seeing a transformational shift ,wheﬁ?mﬁwsb -
. . ; . T of Mew Linqx L {as}
in The Fredricks’ customer journey.
They prefer to schedule an estimate ﬁ+18‘y R S
conveniently on the Google Search o

Mature's Best Lawn Care Solutions
5.0 1

Google My _;\E.:;::E-Eﬁ..::-:-_..-_;.::e--:3:““;“:'.['E ::_
B u S i n e SS The Grounds Guys of New Lenox
What should owners be doing? Leads Lawn care sevice - 202 Ford Dr sute

pe ADSTEF DN
e[ e =1-1
P ~ADEET 2

Engine Results Page through Google
My Business Click To Calls.

v Continue local advertising

v
v
v

. stan's Lawn Care and Mowing
Get Google Reviews 5.0 p

- ot
La LadlS SEiviILE B

POSt on Google LIStIng Closes soon - 4PM e
. F N

For more tips:

v" Watch this webinar

v Social Media Best Practices

Grounds
All information presented is intended for internal purposes only. Send Questions to: roun s

©2020 The Grounds Guys, LLC. All Rights Reserved. Natalie.Walker@NBLY.com
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https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=oz-rn-q-z-rn-r&user_no=-lao-loq-moo
https://youtu.be/imalA_bJ_vw
https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=rmbn-n--lon-z-&user_no=-lao-loq-moo

2020 Q2 Blog Results

NOTE: Results reflect US & CAN Apr-June YOY.

T +197%
Blog Traffic

f ¥ ? in

QZ'S TOp Blog: What Should | Put Under My
i Raised Garden Beds?
9,651 views

Click Here for Blog Post

All information presented is intended for internal purposes only.
©2020 The Grounds Guys, LLC. All Rights Reserved.

Blog Strategy to
increase traffic, SEO,
and engagement

1. Two New Blogs per Month

2. Boost One Blog per Month
on Facebook

3. Blog Audits to increase SEO
with inline linking

Send Questions to: round,

Natalie.Walker@NBLY.com -


https://www.groundsguys.com/blog/2020/february/what-should-i-put-under-my-raised-garden-beds-/

2020 Q2 Top Facebook Posts

NOTE: Results reflect US & CAN Apr-June YOY.

C The Grounds Guys
' Published by S0Ci 17 - June 10 - @
+ 83 % Beat weeds once and for all with the help of these expert tips!
5 = g
S . I T ff. I

'- The Grounds Guys

. Published by SCCi 121 - April 4-Qy
When your kids are home from school, you need creative ways to keep thiff
entertained. We've got ideas fo help!

GROUNDSGLYS.COM
How to Kill Weeds in Flower Beds Learn More
Weeds are a constant batfle in the garden. Learn a few...

6,049 845
People Reached Engagements

2 Boosted on Jun 12, 2020 Compisted

o By Matalie VWalkar
‘GROUNDSGUYS.COM

Backyard Activities for Restless Kids LeamMo | pagoie

I Post
Turn off the television; adventure awaits outdoors! Help... Reached 5.3K Engagement 849
iew Resuits
20,046 1,688 m
People Reached Engagements =
O'.' 1738 T Comments 82 Shares
Boosted o Ap 16 2020 Completed Boosted on Apr £
By Natalie Sy Natziie Walker
Leope 11.8K  Link Clicks 47 Frope i
Reached 2 Reached
View Results
OO 23 & Comments 122 Shares
All infoTme S al purposes only.

©2020 The Grounds Guys, LLC AII Rights Reserved.

Facebook Strategy to
increase traffic, SEO,
and engagement

1. Push out 2-3 Posts per
Week on national brand
and local pages

2. Create and Promote 6
videos per year

3. Keep SOCilibraries
updated with content

Send Questions to: round,

Natalie.Walker@NBLY.com a'Peighborly company



2020 Q2 Videos & Gl

NOTE: Results reflect US & CAN Apr-June YOY.
ﬁ +83%
Social Traffic

The Grounds Guys i
} Published by SOCi [7] - April 27 - &

What are the best trees for a front yard? Learn which species thrive and how
to care for them, foo, from the landscaping experis at The Grounds Guys.

' The Grounds Guys
@ Published by SOCi 1?1 -

June 15 - @

The weeds springing up in your flower beds are stealing water, nufrients,
and sunlight from your precious planis. They have got fo go! The trick of how
to kill weeds in flower beds is fo prevent them from grewing in the first place.
Consider these methods for bealing weeds once and for all.

¢ The Grounds Guys e
V) Published by Paige Hutsell [7] - April 22 - @

@Reducs. Reuse. Recycle. Replenish. Restore. #EarthDay 0

WM GROUNDSGLUYS.COM

B The Grounds Guys " ront Yard

) Published by SO 17+ May 30 - @

HAPPY EARTH DAY

Remember to kesp your flowers healthy and bright by watering them! Happy
Water a Flower Day!
¥ The Grounds Guys
' Published by Paige Hutsell (7] - June 21 - @

Happy Father's Day from your friends at The Grounds Guys. Enjoy your
special day, dads! &

IT'S NATIONAL

WATER A
FLOWER

DAY!

the &7
Grounds(:

RS —

Happy Father’s Day

from Grounds|

a neighberly company

All information presented is intended for internal purposes only.
©2020 The Grounds Guys, LLC. All Rights Reserved.

GroundSGuys

a neighborly company

The Grounds Guys - US
414 subscribers

HOME VIDEOS PLAYLISTS CHANNELS

SUBSCRIBE 414

DISCUSSION ABOUT Q

Uploads v PLAY ALL = SORTBY

How to Amend Soil How to Amend Soil Irrigation issues? Call The DIY Raised Garden Beds: DIV Raised Garden Beds - Winter Pruning: Ornamental

Grounds Guys experts! Flowers & Onions Grasses @

9 views - 3weeks ago 46 views - 3 weeks ago

87 views « 10 months ago 45 views + 1 year ago 22 views + 1 year ago 352 views « 1year ago

DIY Raised Garden Beds:
Plants P Potatoes Q

Winter Pruning: Perennials Winter Pruning: Rose Bushes  Winter Pruning: Trees @ Winter Pruning: Umbrella Tips to Boost Your Curb
I 4 [} Appeal on WSMV-TV's Toda...

133 views - 1 year ago

27 views + 1 year ago 45 views + 1 year ago 282 views + 1 year ago 24 views « 1 year ago 139 views + 1 year ago

All videos are uploaded to The Grounds Guys’
YouTube Channel. Here is the link to view and
share on your local social media pages.
Click Here For YouTube Channel

Grounds'

a heighborly company

Send Questions to:
Natalie.Walker@NBLY.com

®


https://www.youtube.com/user/GroundsGuys/

The Grounds Guys Social Media Posting Schedule

Facebook
(National and
Local Pages)

Instagram
(National Only)

LinkedIn
(National Only)

YouTube
(National Only)

Pinterest
(National Only)

Twitter
(National Only)

Sunday = Monday

Nuggets
/Blogs

Nuggets
/Blogs

6 videos/year

Tuesday Wednesday = Thursday

Reserved for = New blog Repurpose IG

franchisee photos (when
posting applicable)
Photo/Video
New blog
New blog
New blog

Friday Saturday

NBLY Blog PR opps (when
applicable)

*Content on Holidays for FB & Instagram. All content available to owners in SOCi.



Local Marketing News

Local Marketing and Tracking Return

« Our goalis to reach 90 franchise owners and develop a strategic local
marketing plan.
* We have created 70 plans in YTD.

* Need help tracking your efforts? Our team is here to help! Reach out to
Keith.Sims@nbly.com. We can help develop, analyze, and provide
guidance in optimizing your presence in your market.

What is [ SOCi ) ?

Social Media Platform that aids franchise locations with their
social media presence. From content creation to responding and
interacting with your customers via engagements and reviews.

Watch the SOCi Webinar for an intro: SOCi Webinar

Reach out to Keith Sims for assistance: Keith.Sims@NBLY.com

All information presented is intended for internal purposes only.
©2020 The Grounds Guys, LLC. All Rights Reserved.

N RN HEEEE RN
Plan . Plan

Support RES

Plan Plan

Introduction Development

The Marketing Pyramid

Ongoing efforts to retain and expand
existing cusfomer rslclﬁonshirs
{annudlized and incremental work)

Examples: Leave Behinds,
Magnet Mailers

Opportunities fo share and receive local leads Neighborly Referrals

Targeted brand efforts fo engage and
create customers’ awareness

Examples: Direct Mail, Facebook, Print, Radio, TV

Opportunities to generale awareness

through shared marketing efforts Neighborly Collaboration Efforts

Ongoing efforts to ensure basic
visibility and allow “searchers”
fo find your business Examples: Lead Aggregators (e.g. Yelp, Angie’s List, efc ], PPC &

Additional efforts, executed Neighborly Brand Support

on behalf of franchisees

Nationally maximize
brand visibility and

consumer awdareness May include any of the taclics above [varies by brand)

Send Questions to:

Natalie.Walker@NBLY.com heighborly


mailto:Keith.Sims@nbly.com
https://www.youtube.com/watch?v=WA7IZJfqHoA&feature=youtu.be
mailto:Keith.Sims@NBLY.com

Seasonal Package Kits

Tailored Grounds
Care Solution

MOWING, TRIMMIN]|
& BLOWING

* Stay top-of-mind and build route density . sevvice B

: : ) GROUNDS §
with a turnkey package kits available on CARE _
XpressDocs. -
. . . . ) y
* These include print and social media assets. & Postcards (quantities vary)
' ' 250FI
You can find all of the Implementation 1,000 Door Hangers vers Q

. the d'
Grounds
@ neighborly company

berty com

Guides on FranConnect...

FULL SERVICE

25 Yard Signs - Te 1] Y[ %1

Click on the images for the guide links: @ CARE

' * Mowing, Trimming
the & Blowi
ol Grounds e
e v e *Bed Weeding
& a neighborly:company =hub Fruning
ﬂ WI DECK THE HALLS. ih_d ing Cleal
e — I . . . . . PROFESSIONAL LAWN AND LANDSCAPE SERVICES m';ﬂ;;;:ﬂ:'; oo v
P Spring Cleanup Kit Mulch Kit Fall Services Kit Holiday Lighting Kit 866.977.3627 aloundS
Core Services Kit Spring Cleanup Kit Mulch Kit Fall Services Kit Holiday Lighting Kit
All information presented is intended for internal purposes only. Send Questions to:

©2020 The Grounds Guys, LLC. All Rights Reserved. Natalie.Walker@NBLY.com


https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=az-amq--lq-ra-v&user_no=-lao-loq-moo
https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=a-lorabbomb&user_no=-lao-loq-moo
https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=-lrra-vr-vz-z-&user_no=-lao-loq-moo
https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=-lrra-vr-vz-z-&user_no=-lao-loq-moo
https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=a-v-larz-rq-ra&user_no=-lao-loq-moo

How To Market Holiday Lighting

This Holiday Lighting Checklist outlines
how to implement proven marketing
strategies to increase your Holiday
Lighting leads and targeted neighborhood
awareness.

Watch this 6-minute video for a quick
illustration of the easy steps for you to take
in order to win over customers in those
desired neighborhoods and deepen
current customer services.

All information presented is intended for internal purposes only.
©2020 The Grounds Guys, LLC. All Rights Reserved.

Holiday Lighting Checklist

[[] Follow these three steps to purchazing and
sxecuting the Holiday Lighting Full Package Kit.

* Target your current customer base with the *Upload A Li:
Mailer on Xpressdocs. Send these postcards at least twice
per each menth throughout the fall months (September -
Movember)

® Target new customers in your targeted neighborhoods by
purchasing the “EDDM Elits" Mailer on XpressDocs. Send
these postcardstwice per monthto the same mailing routes
throughout the fall months (September - Novembesr)

* Follow up all mailers with door hangers to the same
addrezses and placing yard signs in the neighborhoods of
focus.

* Use the BOX 9 system with your door hangers, every week.
Esad the guide for mars instruction.

= Strategicelly place your yard signa st customers’ homes and
corners of tergeted neighborhooda.

* Use your flyers at local community events centsrsd around
the targeted arsas. Continue attending networking groups
regularly.

[ Run Pay-Per-Click Advertizing and Local Service
Advertising (if applicable to your market) with
Scorpion at least 3 months prior and through the
zeazon.

* We rscommend that you run paid search campaigns all
year. When you start and stop PPC or LSA campaigns, it
takesz months to gain back momentum with Google and
could be detrimental to your lead generation.

* Ensure your campaign is specifically fecused on acquiring
Heliday/Christmas Lighting leads in the same targeted
areas. Reach out to Scorpion to change keyword focus of
campaigns

» Meet with Scorpion and your local marketing specialist
monthly to review the performance of your campaign
Cross-reference your paid leads in the Scorpion Dashbeard
weekly with your GGFro leads.

@ your local website to build better

bility of your local SEO for Holiday Lighting.

Contact your Scorpion Rep, Sam Greer to

implement the following:

* Include a Spscial Offer that matches what you used in the
Heliday Lighting Full Package Kit materials.

* Photo Gallery: Connect your Instagram Business Page to
the website. Reach out to your local marketing specialist,
Kaith Sims. to getthis linkad

# Adjust your Home Page Banner Image to reflect a Holiday

ighting theme.

* Adjust any Home Page Content to callout Holiday Light
services.

consistently using SOCi.

.

Update your Facebook cover photo to reflect Heliday
Lighting. You can find these images in the Haliday Lighting
Full Package Kit on XpressDocs.

* Post three times per week using SOCi. There are a few
images in the Lighting SOCi library you can create posts
from, however we recommend using your actual before/
after photos of holiday lighting work for the best responze.

* Boost your local posts on Facebook that are Holiday
Lighting relevant for $20-50 per post. We recommend
boosting consistently to gain the impression share needed
t0 craats a dsmand for your service

* Post to Instagram using SOCi at lsast once a week.
Remember to use the right hashiag te be captured on your
local website photo gallery page.

# Expand your Facebook sudisnce by asking friends to like
your Facebook page.

* Sotup a Facebook Holiday Lighting Advertising Campaign.
Monitor your leads in the Scorpion Dashbeard. Note: You
will receive email notifications for these leads - they do nat
currently flow into GGPro automatically at this time.

[ Continue building your online
My Businesz (GMB).

» Capture reviews: Consider Broadly and lsave-behinds to

ask cheerleading customers to review you online. Your

goal should be to rstrieve one new review online per wesk._

with Google

* Updats your GMB photos with new Holiday Lighting
images. Try to update with a new image at least once a
month

* Postto GMB once a wesk_Here's a how-to.

[ Run a digital display Heliday Lighting campaign
to drive traffic to your webszite and increaze brand
awareness in your targeted areas for Holiday
Lighting.

[ Integrats using ‘thank yeu' cards inte your
operation.
* Use these to upsell Holiday Lighting to your current
customer base in those target neighberhoods.
* These should be handwritten., every project customer,
avery time and every maintenance recurring customer,
svery quarter.

[ Track all your monatary investments. Learn more
about how to track your campaigns with thi:
guide. We can help further with thiz process, zo
pleaze reach out to your local marketing spe:
Keith Sims.

Send Questions to:
Natalie.Walker@NBLY.com


https://neighborly.franconnect.net/fc/skyCopyUrl.jsp?UploadedOn=L&documentNo=r-lr-lz-ooz-z-&user_no=-lao-loq-moo
https://youtu.be/r2dW4BCdrsE

Ongoing Triggered Email Campaigns

— Q2 Results —

Country Campaign |Audience Purpose Frequency Total Open [Clickthrough
Sends Rate |Rate
us Customer The Grounds Sent to new customers after a Recurring customers receive this quarterly. 4,879 60% 3%
Journey Guys Customers |completed a job to thank them for There are three touchpoints: 3 days, 10
their business and educate them on  |days, and 17 days after completed job.
other services offered.
us SureStart Neighborly Sent to existing Neighborly customers [Sent 30 days after first royalty report. 57,448 18% 5%
Customers in Grounds Guys owned zipcodes, There are three touchpoints: Initial email,
introducing the recently opened Resentto non-openers 1 week later, and a
location and drive new business. 6-month reminder.
us Website Visit [The Grounds Sent to customers/leads who visit our [There are two touch points: one day and 723 82% 43%
Remarketing |Guys Customers (websites in a helpful manner to again 11 days after website visit.
& Leads prompt them to visit again and request
service. It keeps our brand top-of-
mind as they are shopping or thinking
about reaching out.

All information presented is intended for internal purposes only.
©2020 The Grounds Guys, LLC. All Rights Reserved.

Send Questions to:
Natalie.Walker@NBLY.com
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We're Here For You During COVID-18 We're Here For You During GGVID-19

View in Browser View in Browser

heighborly reighborly p——

2 2 community of home service experts
GLASSDOCTOR @ m “&m E

St bt e Mlacea

Get Neighborly About Us Neighborly Advice

Ap rl I E m a I I ca m Pa I g ns Greetings Neighborl

Spring is here, but winter left behind an awful mess. Fortunately, The Grounds Guys®,
a Neighborly® company, offers a variety of spring cleanup and lawn care
maintenance services to revitalize and restore your landscape so that you can make
the most of the time at home with your family.

You can look forward to warmer temperatures and enjoying your favorite outdoor
activities with your family, and let us take care of your lawn and get it ready for the
beautiful spring and summer months to come!

Neighborly Lead Campaign (US

Estimates and services can be scheduled over the phone and we’ll call or text on
the way to your home at the scheduled time. Our team looks forward to helping you

PY We can turn your outdoor space into a private sanctuary. enjoy your yard for another season and we're happy to answer any questions that you
e n Having to stay at home means there’s more time o spend outside with your family. may have
‘Our Neighborly® brands are here to make your outdoor areas more enjoyable. The P e e e

Grounds Guys® and Mosquito Joe = have your yard handled with expert lawn care and

: X
° ° ° mosquito and fick control. The professionals at Five Star Painting 2, Mr. Handymane, 'l 'g \
ends o Nei orlv customers in owne " $20 OFF | cfiun .
repair, window washing and repair. Neighborty also provides pressure washing and 1 @ Fighbory campany i
M gutter cleaning! 1 Any New Service www.groundsguys.com :
ro u n S u yS Z I p C O e S Askusaboin virtial estimates and biiing : With Job Value Minimurn of $200 833-580-0222 \
1 Limit one coupon per customer per visit. Valid for ane-time use onty. Coupon must be presented at the time of !
SCHEDULE SERVICE NOW ' te. Noc or ranaferred and where pron c 1
dependent ap . '
° ° 1 5302020, £2020 Owyer Franchsing .
[ ] ° ]
urpose: To drive new Grounds Guys business ~ '
.
« The Grounds Guys - | ing Mistakes and How to Avoid Them
« Five Star Painting - How Long Does Exterior Paint Last AT o BT
o « Glass Doctor - How to Replace a Window Screen
. — = &
— (o) « Mosquito Joe - Where Do Mosquitos Live?
« Mr. Handyman - Ideas for the Front of Your House At Neighborly®, the health and safety of you and your ioved ones are our highest
« Window Genie - 3 Reasons to Clean & Secure Your Gutters priority during this time. Click here for our precautionary measures.
L] L]
® At ieighborly, the health and safety of you and your [oved ones are our hignest priority
I I during this time. Precautionary measures in response to COVID-19 can be found here
Ditps A, EROUL-USA

neighborly

‘'our One Stop for Home Services

Outdoor Services Campaign (US neighborly
« Sent 4/8

We've got you covered.

« Sends 5.6k active The Grounds Guys customers & st G B oo

i New Living Room Paint Masquito Barrisr Spray Appliance Repalr

L] L] n
& Lown Maintenance (@) Eloctrical Safety a oistery Cleanin
144k active Neighborly customers SEEE el e

From painters to plumbers and everything in between.™
We've got you covered.

Air Conditioner Repair 5 Home Cleaning HF window s Gutter Cleaning

fip New Living Room Paint Mosquito Barrier Spray Applionce Repair

Wi Lawn Mointenance (@) Electrical Safety Check 5 Carpet & Upholstery Gleaning

E Foggy Window Replacement W Leaky Faucet Repair P ALL Your Fix-It Repairs

* Purpose: To drive new Grounds Guys business and
cross-promote other Neighborly brands et ity o ot o e

Call The Grounds Guys at 833-580-0211

® k n — 440 n R Gt s Connect with us:
63k opens % Open Rate > oo

L] L] ©2020 The Grounds Guys LLC Al Rights Reserved. ®2020 Dwyer Franchising LLC d/b/a Neighborly All Rights Reserved.
PY I C S t o e S It e 10101 Unarsty ares O Waco, X Ta707 1010 Unarsty Paria D, Waze, T 75707
’ View our Terms and Conditions

View our Terms and Conditions

To unsubscribe from future emails or to updte your email preferences, ik here | email preferances, click here.




WHAT'S NEXT?

Upcoming Projects

Lead Conversion Optimization .
Additional Package Kits on XpressDocs .
Inline Linking Blog Optimization .
Blogs, Social Posts, and videos throughout the .

year, and two social media local contests

Grounds

a neighborly company

Local Email Platform — Eloqua Engage
CRM Email Marketing Campaigns
Local Marketing System Refinement

More Training Materials and Learning Webinars




Contact your Brand Manager for more
information: Natalie.Walker@nbly.com

|

Kimberly Denman

Amanda Letbetter . Holly Peterson Director, Comms and
Natalie Walker i )
VP of Brand Management Brand Manager Markegr;% ;\:Ijznager, Public Relations

Keith Sims Courtney Schriver Andrea Gaul
Local Marketing Local Marketing Communications
Specialist, US Specialist, Canada Manager
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