
MARKETING REPORT
1st QUARTER | 2019



Total Traffic
Visits: 37,575 vs 33,515 | Goal: +9%

+19% Organic Visits
Visits: 24,559 vs 20,630 | Goal: +13%

+1.2% Non-Paid Forms*
Forms: 2,676 vs 2,645 | Goal: +29%
*completed Job Estimate or Contact Us form

+2.9%

Website Calls

Calls: 9,936 vs 9,651 | Goal: +3.8%
Non-Paid Calls (>60secs)

ALL US Website Numbers Have Increased!WEBSITE RESULTS
NOTE: All results are for US Q1 2019 vs Q1 2018.Objective: Increase total and organic website traffic.

+12%

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.

Send Questions to:
Natalie.Walker@NBLY.com 



Total Traffic
Visits: 22,029 vs 21,856 | Goal: +14%

+34% Organic Visits 
Visits: 8,536 vs 6,323 | Goal: +1%

-28% Non-Paid Forms*
Forms: 294 vs 379 | Goal: +45%
*completed Job Estimate or Contact Us form

+13%

Website Calls

Calls: 1,053 vs 932 | Goal: 4%
Non-Paid Calls (>60secs)

ALL Canada Website Results Are BelowWEBSITE RESULTS
NOTE: All results are for CA Q1 2019 vs Q1 2018.Objective: Increase total and organic website traffic.

+1%

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.

Send Questions to:
Holly.Peterson@NBLY.com 



2,572 views

Dethatch, Aerate, Seed: 
Bring Your Lawn Back 

Next Year!

Q1’s Top Blog:

BLOG POSTS

Q1 YOY Increase of 58%!

Total Unique Views
2019 Q1: 24,903
2018 Q1: 15,761

Driving organic traffic 
to the website, creating
brand awareness and 
providing new, relevant 
content to our websites!

NOTE: All results are for US and CA Q1 2019 vs Q1 2018.

Increase US Organic Traffic from 347,969 to 393,205 (+13%) 
Increase CA Organic Traffic from 42,390 to 42,852 (+1.09%)

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.

Send Questions to:
Natalie.Walker@NBLY.com 

Click Here for Blog Post

https://www.groundsguys.com/blog/2016/september/dethatch-aerate-seed-bring-your-lawn-back-next-y/


Organic (Unpaid) Impressions
Visits: 24,660 vs 11,697

+649% Paid Impressions
Visits: 99,170 vs 13,241

+20% Engagements
Visits: 1,382 vs 1,148

+157%

Website Calls

Page Likes: 316 vs 123
Growth

EXCEEDING Social Media Goal!
NOTE: All results are for US Q1 2019 vs Q1 2018.

+111%

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.

Send Questions to:
Natalie.Walker@NBLY.com 

SOCIAL MEDIA

+83% Referrals: 6,582 vs 3,591

-59% Conversions
Forms: 119 vs 295
*Due to 2018 Facebook Giveaway Contest in March. 
We expect this number increase after April contest.

Brand Plan Goal
Increase Social Referrals to Website by 10%.

Supporting KPIs



Top Posts for Q1
NOTE: All results are for US YTD 2019.

Send Questions to:
Natalie.Walker@NBLY.com 

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.

Top Video 



Top Posts for Q1
NOTE: All results are for US YTD 2019.

Send Questions to:
Natalie.Walker@NBLY.com 

All information presented is intended for internal purposes only.
©2019 The Grounds Guys, LLC. All Rights Reserved.



All information presented is intended for internal purposes only.
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Send Questions to:
Natalie.Walker@NBLY.com

GOAL: To Increase Brand 
Awareness and Social ReferralsVideos and Gifs for Q1

All videos are uploaded to The Grounds Guys’ 
YouTube Channel. Here is the link to view and 

share on your local social media pages.
Click Here For YouTube Channel

UP NEXT: 
Different Types of Lawn Grasses
Outdoor Landscaping Ideas

https://www.youtube.com/user/GroundsGuys/


Local Marketing News
Important News – Please Read!
NEW Local Marketing System now available! 
Reach out to our Local Marketing Specialist 
to build your marketing plan and track your 
success.
Instagram Contest Begins May 1! The winner 
will receive $1000 toward Facebook 
Advertising. Take 10 minutes today to call 
your marketing team to get you setup to win.
Facebook Spring Giveaway: Results will be 
communicated in May enews.
SOCi will be rolled out at Reunion! Reach out 
to Natalie Walker if you are interested in 
being a part of the first to log-in.

Contact us at: 
marketing@groundsguys.com



CRM E-MAIL

Q1 2019 Key Metric Results for 
Monthly E-Newsletters (US)

• Monthly E-newsletter
• New Customer Campaign
• Neighborly Sign Up
• Task Reminders
• Sure Start Email Program

Ongoing Triggered 
Campaigns Include:

• Delivered = 45,332
• Open Rate = 27.66% (Benchmark 14.9%)
• Unique Open Rate = 15.41% 
• Click to Open Rate = 6.65% (Benchmark 10.2%)

Note: Click to open rate measures the 
effectiveness of the content

CRM The CRM program is focused on 
communicating with our customers 
through the customer lifecycle.

By EOY Email Capture 
Rate Goal of 86.84% 
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GetNeighborly.com Website Results
Scorpion reporting as of end of month Mar 2019
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GetNeighbourly.ca Website Results
Scorpion reporting as of end of month Mar 2019
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National Direct Mail Program

US Phase 2
• In homes as early as Fri 4/19
• Test approach with 150K pieces
• Targeting three customer segments
• Roll out last 550K pieces in June

Other Campaigns
• 1- and 2-brand US markets – June 2019
• Canadian markets – June 2019
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Neighborly Local Marketing Resources Website
Launched April 1, 2019

Preview Intro Video Visit NLMR Website

• Accessible on FranConnect, CES, and Team Sites.
• Registration process and CTA tracking via Hubspot.
• Resources applicable to US and Canadian franchisees.

https://news.neighborlybrands.com/neighborly-resources
https://news.neighborlybrands.com/neighborly-resources
https://www.youtube.com/watch?v=Limk83k0Bd4&feature=youtu.be
https://www.youtube.com/watch?v=Limk83k0Bd4&feature=youtu.be
https://www.youtube.com/watch?v=Limk83k0Bd4&feature=youtu.be
https://www.youtube.com/watch?v=VoH0MXa7QMQ&feature=youtu.be
https://www.youtube.com/watch?v=VoH0MXa7QMQ&feature=youtu.be
https://news.neighborlybrands.com/neighborly-resources


Download from 
FranConnect 
for complete 
details. 



WHAT’S NEXT?
Upcoming Projects

• Spring Services Facebook Giveaway Winners
• Grasses and Landscaping GIFs and videos
• Blogs and Social Posts: Types of Grasses,  

Mulch, and Landscaping Ideas

Looking forward to continued success in Q2!

• Instagram Contest Starts May 1! Win $1000
• Local Marketing System implementation and learnings
• Automatic lead flow into GGPro in April
• Curb Appeal Campaign with FSP



Your marketing team
• Rachel Pletz, VP of Brand Management
• Natalie Walker, Brand Manager
• Rebecca Cantu, Local Marketing Specialist
• Megan Boyd, Communications Manager
• Holly Peterson, Marketing Manager – Canada 
• Brittany Kruger, Local Marketing Specialist – Canada 

Contact us at: 
marketing@groundsguys.com
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